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STILL AGAINST ANIMAL
TESTING

Here at Lush we believe that our products should be effective, fun and safe

for you to use. We test our products on humans for safety because humans

are going to be using them. Although testing products on animals is illegal in
the EU, testing ingredients is not. We continue to campaign against this.

Lush will not buy any ingredient from any supplier that tests any of its
materials on any animals for any purpose. This policy is unique in cosmetics
and is pioneering a new way 1o stop animal tests for cosmetics.

In 2006 Lush ran a campaign in all their EU stores, asking customers to sign

postcards to MEPs asking for animals to be kept out of REACH (Registration,

Evaluation and Authorisation of Chemicals). We collected over 68,000 signed

cards. Being against animal testing was a founding principle and will continue
to be an intrinsic value of Lush.

\We are continuing to campaign against REACH using animal tests, and also
to fund the development of practical non-animal testing methods.
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OUR NUMBERS

+ 100% not tested on animals.

. 100% suitable for vegetarians and approved by the Vegetarian Society.

. 67% of Lush products are suitable for vegans and approved by the
Vegan Society.

. 100% fresh, handmade products. Made with organic produce where
possible.

«  67% of products are preservative free.
+  46% of products are unpackaged.
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WHERE IS LUSH?

Lush currently has over 678 shops worldwide and are present in 44 countries, with manufacturing sites across the world.
Look out for us in ...

Australia, Austria, Belgium, Bosnia, Canada, Chile, Croatia, Cyprus, Czech Republic, Estonia, Finland, France, Ger-
many, Greece, Hong Kong, Hungary, India, Ireland, Italy, Japan, Kazakhstan, Kuwait, Luxembourg, Macedonia, The
Netherlands, New Zealand, Norway, Philippines, Qatar, Romania, Russia, Saudi, Slovenia, South Korea, Spain, Sri
Lanka, Sweden, Switzerland, Taiwan, Turkey, United Arab Emirates, Ukraine, United Kingdom, USA.

BECOMING A MEMBER OF THE WORLD-WIDE LUSH FAMILY...
It is always a pleasure to welcome new business partners to bring Lush to new countries. If your country is not listed
above then you may well be the person to bring Lush to your home nation. Unfortunately there are still some countries
we are unable to expand into at present; if this is the case we will let you know and keep your details on file until the
situation changes.

WHAT IS A PARTNERSHIP AND HOW DOES IT DIFFER FROM A FRANCHISE?
Here at Lush we are very keen to make sure our local partners can make their own Lush businesses successful. One
of the ways we do this is by offering partnerships to trade Lush exclusively in a given region such as an entire country.
This helps our business partners to be confident that they can invest in the business without the fear of competition from
another Lush store opening nearby. It also allows our local partners to build the brand identity over the entire market.

This does mean that we do not offer single store franchises neither do we supply any other retailers on a wholesale
basis. The only exceptions to this are in France, Italy, Netherlands and Spain where our local partners are currently
working with some franchise holders. For more information on starting a Lush franchise in one of these regions please
find the appropriate contact details from the Partnerships and Franchises section at www.lush.com

HOW TO BECOME OUR NEXT LUSH PARTNER
If you are excited about the idea of bringing Lush to a country where we are not already established then we would love
to hear from you.

Simply send an e-mail including your country name in the subject line to newcountries@lush.co.uk (please be patient
with us as we do receive a lot of e-mails to this address) and we will let you know whether this is a country we are
looking to expand into at the moment. If it is we will then send you a copy of our new partnership application form.




W¢ EALIAVE...

WE EELIEVE IN MAKING EFFECTIVE PEODICTS
FROM FRESH ORGANIC* FRAIT AND VEFETABLES,
THE FINEST ESSENTIAL OILS AND SAFE SYNTHETILS,
WITHOWT ANIMAL- INGEEDIENTS, AND IN WRITING
THE VANTITATIVE LIST ON THE OMTSIDE.

WE AL<0 BELIEVE IN Bl ING ONLY FEOM COMPANIES
THAT TEST FORSAFETY WMITHOT THE INOLVEMENT
OF ANIMALS AND IN TESTING ME PEODUCTS
ON HIMANS..

WE EELIEVE IN MAKING ME-OWN FRESH* PEODICTS BY HAND,
PEINTING ME. OMN LABELS AND MAKING
OME- DN FRAGRANCES.

WE BELIEVE IN LONG CANDLELIT BATHS, MESAGE,
ALLING THE HMSE WITH PEEFIME AND IN THE
FIHT T0 MAKE MISTAKES, LOSE EVER/THING
AND STAET AGAIN .

WE BELIEVE THAT ME PRODICTS ARE 400D VALUE,
THAT WE SHOMLD MAKE A PEJAIT AND
THAT THE CUSTOMEE IS ALWAYS BHHT .
“WE AL BELIEVE WIRDS LIKE FRESH AND ORGANIC
HAVE HONEST MEANING BEYOND MARKETING:.

S 2D www.LusH.com




